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Intro

As part of an Interaction Design Methods course, five 
students from Simon Fraser University’s School of 
Interactive Arts and Technology have teamed up with the 
goal of improving interactions within Cloverdale Paint.

Project Scope

For this 10 week project, we were tasked to study various 
interaction points within our partner organization 
(Cloverdale Paint) to determine how we could improve 
the user experience of one of these touchpoints.

Task

Analyze interactions within a group and 
design a technology solution to some 
area of process which could be improved

in
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How can we support DIY 
customers through an online 
paint shopping experience 
to ensure project success?

Design Focus
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Initial Research

Through interviews with Cloverdale Paint store employees, 
online research, and interviews with our primary contact 
at Cloverdale Paint, we learned that Cloverdale’s customer 
base is almost exclusively contractors.

Contractors

DIY Customers

Problem Statement

Currently, Cloverdale’s customer base is mainly contractors, 
with only 5-10% of sales coming from DIY painters. Despite 
this low number, Cloverdale Paint is looking to expand their 
DIY customer base.



Design Proposal

Our Product Selection Wizard “Plan Your Project” has been 
iteratively developed over the course of 12 weeks for a specific 
Cloverdale Paint customer: DIY painters.

The Product Selection Wizard is a digital experience that walks 
the user through the process of selecting the appropriate paint, 
primer, and tools for a specific project based on the space they 
will be working in, what type of surface they will be painting      
on, and which colour they have selected. The task of picking the 
colour is also improved with an explorative colour picker 
included as part of the experience.

An interactive Product 
Selection Wizard that 
guides customers through 
online paint purchasing

Design Solution
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What is it?

The overall goal of our Product Selection Wizard is to alleviate 
the anxiety that often comes with initiating a home improvement 
project —particularly one that involves paint— which often 
creates permanent results. The process of selecting a specific 
colour, a type of paint and primer, proper tools, and figuring out 
where to find such products can quickly become discouraging. 

Why do we need it?

While only 5-10% of Cloverdale Paint’s customer base currently 
consists of DIY customers, this segment can be grown by creating 
an accessible space for DIY customers to shop online. A beginner 
friendly experience can attract a greater number of DIY customers 
to Cloverdale Paint products and stores.

Goals of Our Concept

 Support less experienced DIY customers with their online 
paint shoppin

 Foster confidence in DIY customers that their project will 
turn out as they hope

 Minimize the intimidation novice DIY customers feel when 
shopping at a paint retailer



Benefits of our Concept

While our Product Selection Wizard “Plan Your Project” aims 

to address the unique needs of the DIY customer base. This 
also benifits Cloverdale Paint as a paint retailer with an online 
shopping presence.

For Cloverdale

Cloverdale Paint can benefit significantly from implementing a 
comprehensive Product Selection Wizard on their website, as it 
will work towards attracting a number of DIY customers to expand 
upon this user base altogether by supporting novice users 
through the paint purchasing process.

Based on our previous research for the development of our 
personas, in addition to the workshop we coordinated with 
eleven participants, DIY painters seek a comprehensive platform 
in which they know exactly what they will need in terms of 
amount, cost, etc. when it comes to completing the specific 
project they have in mind.
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For Customers

Through our Product Selection Wizard we strive to educate 
DIY customers on the different steps and paint products 
required for a DIY project. From the results of our workshop, 
we learned that most customers find a speciality paint store 
like Cloverdale Paint intimidating due to its large selection. 

By guiding a DIY customer through our easy to use Product 
Selection Wizard where they will be provided with a list of 
everything they need, DIY customers can enter a Cloverdale 
Paint store more knowledgeable and less overwhelmed. We 
also learned from our workshop that DIY customers find 
selecting a colour to be the most important yet difficult step 
of the process.

Our colour selection step gives the user multiple options on 
how to select a colour with recommendations. Ultimately, 
DIY customers will experience a greater confidence with 
their colour choice due to having explored more options.



Scenario

Our DIY painter persona Libby is looking to complete a paint 
project in her kitchen, after being inspired by reno’s on Pinterest 
and “DIYer” TikTok. 

After digging into paint resources on Google, she finds Cloverdale 
Paint’s very own Product Selection Wizard “Plan Your Project”.

Libby the DIY Painter User Persona

“
”

I want my reno to look 
magazine worthy!

“Plan Your Project” Banner mockup on Cloverdale Homepage

Get Started

Plan Your Project
NEW !

IndustrialFor Your HomeProfessional

About UsStore & Dealer Locator Contact Order Online

First painting project? Not sure where to 

start? Let us help you find everything you 

need for your next project with your step 

by step interactive guide.

Are you painting the interior or exterior of your space?

cloverdalepaint.com

Cloverdale Paint
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Getting Started

She learns that this tool can help plan the entirety of her project 
and find out the exact paint products and tools she’ll need for 
the job! 

Back Home

The magazine-worthy 

project of your dreams

In just a few clicks, we’ll help you find 

all of the products you’ll need for a 

successful painting project.

Start Planning

cloverdalepaint.com

Cloverdale Paint

“Plan Your Project” Wizard Entry Screen

Main wizard nav menu

Exit button 
to return 
Home at any 
point

CTA to start 
the process



Initial Steps

To begin, Libby is asked details about her project, where the room 
is, what surface in the room is being painted and the room size.

User selects where there project will take place

Room selection screen

Back Home

Exterior Paint
Interior Paint

Are you painting the interior or exterior of your home?
Learn about this step

Continue

cloverdalepaint.com

Cloverdale Paint

Back Home

Kitchen

Kitchen surfaces need a 
durable paint that’s 
easy to clean.

Bathroom

Living Space

What room are you painting?
Learn about this step

Back Continue

cloverdalepaint.com

Cloverdale Paint
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If Libby is unsure about any of the steps, she can click on the 
‘Learn about this step’ text to pop-up an information panel for 
extra assistance. 

Continue

Back Home

What type of surface are you painting on?
Learn about this step

Most walls & ceilings

Drywall
Cabinets, shelves, tables

Wood
Bricks, ceramic, 

stonework concrete

Masonry
Fixtures

Metal

 Metal: Surface should be smooth 

and clean - no rust or bumps

 Wood: If applicable, sand before 

AND after priming

 Drywall: Wash your new rollers to 

get rid of loose fuzzies before use

 Masonry: After cleaning, ensure 

surface is fully dry before painting

Paint over wallpaper! Be sure to remove 

all paper and glue and make the surface 

smooth before priming or painting

Different surfaces will require different 

kinds of paint. Specific preparation for each 

material will be required:

STEP 3

Surfaces & Paint

Do

Don’t

Take the time to prepare your surface - for 

instance: sand wood, patch holes, wash 

drywall, and remove hardware

Back

cloverdalepaint.com

Cloverdale Paint

Surface selection screen with Info Panel

Information panel is 
accessible for each 
step of the process 
if users would like 
additional clarity

Along with further 
explanation of the 
Wizard step, the 
info panel provides 
helpful tips



Colour selection landing page

Back Home

Colour Selection
Learn about this step

View current trends and best 
selling colours from this season

Popular Colours
Pre-set colour schemes designed 

to fit into your home

Colour Palettes
Browse our entire colour catalog 

to find a specfic shade

Explore Colours

ContinueBack

cloverdalepaint.com

Cloverdale Paint

Colour Selection

Next, Libby begins the colour selection process where 
she is given three options for viewing colours: popular 
colours categorized by room, curated colour palettes 
based on themes and exploring all colours. 

3rd option 
allows users to 
explore the full 
range of colours 
offered

Users will have 
access to three 
categories of 
colour selection

1st option shows 
users the most 
popular colours 
categorized by 
spaces

2nd option allows 
users to browse 
themed palettes
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Explore colours page

Back Home

Back to Greens

Tingle

Family: Green

Code: 0732

Hex: #2B7B37

Colour Details

Inviting and playful, lively 

Tingle is an excellent choice 

for kitchens and living spaces.

Similar Colours

Shades

Others Love

Goes Well With

Confirm Colour

ContinueBack

cloverdalepaint.com

Cloverdale Paint

Back Home

View current trends and best 
selling colours from this season

Popular Colours
Pre-set colour schemes designed 

to fit into your home

Colour Palettes
Browse our entire colour catalog 

to find a specfic shade

Explore Colours

Greens BluesYellows

ContinueBack

cloverdalepaint.com

Cloverdale Paint

After selecting one of these options and deciding on the colour, 
Libby is shown a colour details page with complementary colours 
and other colour information.

Onclick of a 
colour, the user 
is brought to the 
bottom of the 
screen to show 
the selected 
colour’s info

Users can 
toggle through 
the colour 
family carousel 
to browse



Paint selection page

Selecting Products

Users can select 
‘Learn More’ to 
view extra 
product details

The ideal balance between 
quality and durability. Add to Cart

Premium Classic
$55

1 +-
Learn More

Satin 
finish

average 
coverage

primer 
needed

ContinueBack

Back Home

0

Thick pill rollers and course brushes are 

the best choice for an acrylic paint.

Application Details

First Coat: 4 - 5 Hours

Second Coat:

*Drying times may vary

3 - 4 Hours

Drying Time

Thick pill rollers and course brushes are 

the best choice for an acrylic paint.

Environmental Impact

This paint is an excellent selection for 

surfaces that need to be washed.

Maximum durability 
and stain resistance. Add to Cart

Super Acrylic II

Learn More

Our Recommendation

Semi 
gloss

high 
coverage

no primer 
needed

$70
1 +-

Contains a latex resin 
that goes on smooth.

Add to Cart

Ecologic
$80

1 +-
Learn More

flat 
finish

average 
coverage

primer 
needed

Paint Selection
Learn about this step

Here are a few options based on your 
project needs.

Because you are painting a Kitchen, 
we recommend 2 Gallons of a high 
gloss paint for easy cleaning.

Almost Done!

Tingle
#0372

Kitchen Space

SurfaceDrywall

SizeMedium

cloverdalepaint.com

Cloverdale Paint

The ideal balance between 
quality and durability. Add to Cart

Premium Classic
$55

1 +-
Learn More

Satin 
finish

average 
coverage

primer 
needed

Contains a latex resin 
that goes on smooth.

Add to Cart

Ecologic
$80

1 +-
Learn More

flat 
finish

average 
coverage

primer 
needed

Back

Back Home

Paint Selection
Learn about this step

Here are a few options based on your 
project needs.

Because you are painting a Kitchen, 
we recommend 2 Gallons of a high 
gloss paint for easy cleaning.

Almost Done!

Tingle
#0372

Kitchen Space

SurfaceDrywall

SizeMedium

Continue

Thick pill rollers and course brushes are 

the best choice for an acrylic paint.

Application Details

First Coat: 4 - 5 Hours

Second Coat:

*Drying times may vary

3 - 4 Hours

Drying Time

Thick pill rollers and course brushes are 

the best choice for an acrylic paint.

Environmental Impact

This paint is an excellent selection for 

surfaces that need to be washed.

Maximum durability 
and stain resistance.

Super Acrylic II

Learn More

Our Recommendation

Semi 
gloss

high 
coverage

no primer 
needed

$140
2 +- In Your Cart

2

cloverdalepaint.com

Cloverdale Paint

The Product Wizard offers suitable options based on previous 
answers, as well as the top recommendation. After reviewing the 
options, Libby adds the recommended paint to her cart. Each 
product has easy to read information to aid in the decision making. 

Users can 
easily view 
previous 
decisions
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Brushes

Nour Tradition Poly 
Angular Sash Brush

Add to Cart

$9 1 +-

Brush Size:

37mm 50mm 75mm63mm

Recommended  for high 

quaility acrylic and latex paints.

A 63mm brush is best for the edges of 

walls and ceilings

Wooster Pro Nylon/
Polyester Sash Brush

Add to Cart

$12 1 +-

Brush Size:

37mm 50mm 63mm 75mm

Easy paint release with less 

time and effort.

Wooster Pro Chinex™

Flat Brush️

Add to Cart

$18 1 +-

Brush Size:

37mm 50mm 63mm 75mm

These brushes are perfect for fast-

drying paints and stains.

Rollers

Bennett Microfiber 
Pro Roller

Add to Cart

$6 1 +-

Roller Size:

10mm 15mm 18mm

Provides excellent paint pick-

up and superior paint release

Bennett Microfiber  
Roller

Add to Cart

$4 1 +-

Roller Size:

10mm 15mm 18mm

Budget option of the Bennett 

Microfiber line.

Wooster Super/Fab 
Knit Roller

Add to Cart

$7 1 +-

Roller Size:

10mm 15mm 18mm

Provides a smoother finish 

than other knit rollers.
ContinueBack

Back Home

3

Tools you will need

cloverdalepaint.com

Cloverdale Paint

When the user 
selects a tool 
size, a pop-up 
explains its 
recommended use

Since there are many 
tools involved in a 
project, users can 
scroll to view other 
tool categories

Once Libby has selected a paint and a primer (if needed), she 
is recommended a list of tools needed to complete the job. 
Under each tool, multiple product options are available for 
Libby to decide on. If Libby does not need any tools, she can 
press ‘Continue’ to proceed.

Tool selection screen



Overview

Users can go back and 
edit any options they 
previously selected

cloverdalepaint.com

Cloverdale Paint

5

Cart Overview

You selected a Medium sized ( ~ 800 Ft²  ) 
kitchen for your project.

Kitchen
space

This rich shade of green will 
transform any space.

Tingle #0732 
colour

Paint
products

Super Acrylic II

$70.00 Quantity: 2

Semi 
gloss

high 
coverage

no primer 
needed

Excellent Choice

Hi Hide Latex 
Drywall Sealer
Primer

$70.00 Quantity: 1

Tools
equipment

Nour Tradition Poly 
Angular Sash Brush
63mm

$9.00 Quantity: 1

Metal Paint Tray
240mm

$9.00 Quantity: 1

Subtotal (5 Items):

Cloverdale Paint - North Surrey

$219.00

$26.28Tax:

Total: $245.28

Paint selected for use on drywall should 
apply well on most house walls.

Drywall
surface

Confirm & Place Order

Back Home

Users can select the 
Cloverdale Paint 
retail location they 
would like to pick up 
their order at, for 
their own convenience

Libby has made it to her cart overview. This lists everything Libby 
has added to her cart throughout the Product Selection Wizard. If 
she has changed her mind about anything, she is able to go back 
and change the items in her cart.

Cart overview & confirm screen
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The End!
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cloverdalepaint.com

Cloverdale Paint

Back to Homepage

Thank you for ordering!
You will receive an email with your 

order details and pickup instructions.

After completing the Product Selection Wizard and 
placing her order, Libby is confident in her purchase 
and therefore her project. She will receive an email 
about the details of her pickup.

Final end of Wizard screen

Special shoutout to Kevin Skelly 
for working with us so closely 
throughout the entire term, 
thanks again Kevin! - Sarah, Marina, Tyler, Yara, Sevena



Appendix: 

Design Artifacts
High fidelity prototype of the “Plan Your 
Project” Wizard in addition to other 
supporting design deliverables.

Marina Martin

IAT 333 Fall 2021
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Sarah Daniels

Sevena Sandhu



Plan Your Project 
Prototype
Take our prototype for a test drive by 

scanning the QR code below!

“ ”
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H
ank has been w

orking as a contractor for 12 

years, specializing in kitchen and bathroom
 

renovations. H
e has a loyalty contract w

ith 

Cloverdale Paint to ensure he gets the best deal 

on projects. H
ank strives for efficiency in his w

ork 

as he has a fam
ily to support, so getting paint 

quickly and for a good price is im
portant to him

.

For H
ank, using quality paint gives him

 a good 

reputation w
ith clients and if he can get it for cheap, 
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oney for him

 to take hom
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his projects finished quickly in order to m
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next one.
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delay his project or find a m
ore expensive alternative.
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hen H

ank spends too m
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e shopping around 

for paint products, he loses that tim
e he could’ve 

spent on the job site.

Finding affordable paints for his projects.

M
aking sure he has the best priced paint products 

for his projects.
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aving all the paint for his project in stock and/or 
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pl

oy
ee

’s 
qu

es
ti

on
s.

Sh
e 

di
d 

no
t a

nt
ic

ip
at

e 
ho

w
 ti

m
e 

co
ns

um
in

g 
th

e 
pr

ep
 w

or
k 

w
as

. T
he

 

m
is

ta
ke

 s
he

 m
ad

e 
is

 u
nfi

xa
bl

e 
no

w
 

th
at

 s
he

 is
 d

on
e.

Sh
e 

w
ill

 a
lw

ay
s 

be
 h

yp
er

-a
w

ar
e 

of
 

th
e 

bu
m

p 
on

 th
e 

w
al

l e
ve

ry
 ti

m
e 

sh
e 

en
te

rs
 th

e 
ba

th
ro

om
.

Br
ow

se
s 

th
e 

Cl
ov

er
da

le
 P

ai
nt

 

sw
at

ch
 w

al
l f

or
 a

 c
ol

ou
r 

sh
e 

fo
un

d 

on
 P

in
te

re
st

. L
ib

by
 e

nd
s 

up
 s

ho
w

in
g 

th
e 

po
st

 to
 a

 r
et

ai
l e

m
pl

oy
ee

.

Em
pl

oy
ee

 a
sk

s 
w

ha
t fi

ni
sh

 s
he

 

w
an

ts
, i

f s
he

 n
ee

ds
 o

il 
or

 w
at

er
 b

as
e 

pa
in

t, 
ho

w
 m

an
y 

ga
llo

ns
 s

he
 n

ee
ds

, 

an
d 

w
ha

t t
oo

ls
 s

he
 p

la
ns

 to
 u

se
.

Li
bb

y 
pr

ep
s 

he
r 

sp
ac

e 
an

d 
be

gi
ns

 to
 

pa
in

t. 
Af

te
r 

fin
is

hi
ng

 s
he

 n
ot

ic
es

 a
 

bu
m

py
 s

po
t o

n 
th

e 
w

al
l a

nd
 r

ea
liz

es
 

sh
e 

sh
ou

ld
 h

av
e 

w
as

he
d 

th
e 

w
al

l.

Li
bb

y’s
 fr

ie
nd

 c
om

es
 o

ve
r 

an
d 

co
m

pl
im

en
ts

 h
er

 o
n 

th
e 

ba
th

ro
om

 

m
ak

eo
ve

r.
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Al
lo

w
 c

us
to

m
er

s 
to

 u
pl

oa
d 

a 

sc
re

en
sh

ot
 o

f t
he

ir
 s

pa
ce

 to
 

si
m

ul
at

e 
w

ha
t c

ol
ou

r 
sc

he
m

es
 

w
ou

ld
 p

ot
en

ti
al

ly
 lo

ok
 li

ke
.

O
nl

in
e 

Pr
od

uc
t S

el
ec

ti
on

 W
iz

ar
d 

th
at

 g
ui

de
s 

cu
st

om
er

, e
na

bl
in

g 

th
em

 to
 c

ho
os

e 
th

e 
ri

gh
t p

ro
du

ct
s 

ba
se

d 
on

 th
ei

r 
pr

oj
ec

t g
oa

ls
.

O
nl

in
e 

fo
ru

m
 fo

r 
pa

in
ti

ng
 ti

ps
 

to
 h

el
p 

ot
he

r 
D

IY
 p

ai
nt

er
s 

av
oi

d 

fir
st

-t
im

er
 m

is
ta

ke
s.

Ed
uc

at
io

n 
on

 th
e 

pa
in

ti
ng

 p
ro

ce
ss

 

an
d 

a 
sh

op
pi

ng
 li

st
 fo

r 
to

ol
s, 

pr
im

er
s, 

an
d 

pa
in

ts
 r

eq
ui

re
d 

fo
r 

a 

sp
ec

ifi
c 

pr
oj

ec
t.

G
ui

de
lin

e 
fo

r 
w

he
n,

 w
hy

, a
nd

 h
ow

 

to
 p

re
pa

re
 fo

r 
an

d 
us

e 
th

e 

pr
od

uc
ts

 s
he

 p
ur

ch
as

ed
.

01D
IS

C
O

V
E

R
Y

02B
R

O
W

S
IN

G

03B
U

Y
IN

G

04P
A

IN
T

IN
G

05
C

O
M

P
L

E
T

IO
N

actions thought & emotions pain points opportunities

Li
bb

y’
s 

Jo
ur

ne
y 

M
ap

Th
e 

D
IY

 P
ai

nt
er

, r
en

ov
at

in
g 

he
r n

ew
ly

 p
ur

ch
as

ed
 h

om
e.

W
ow

 th
es

e 
ro

om
s 

lo
ok

 a
m

az
in

g!

Re
lie

ve
d 

an
d 

pr
ou

d 
of

 w
or

k

I b
et

 th
is

 e
m

pl
oy

ee
 

ca
n 

he
lp

 m
e

O
h 

je
ez

 th
es

e 
ar

e 
a 

lo
t o

f 
qu

es
tio

ns
. I

 d
id

n’
t k

no
w

 th
er

e 
w

as
 s

o 
m

uc
h 

to
 d

ec
id

e

O
ka

y, 
I h

av
e 

w
ha

t I
 n

ee
d

Th
er

e 
is

 a
 lo

t o
f 

pr
ep

 to
 d

o

Fi
na

lly
 p

ai
nt

in
g 

ya
y!

M
y 

fri
en

d 
ap

pr
ov

es
!

W
hy

 is
 th

is
 s

po
t a

ll 
bu

m
py

?

I l
ik

e 
th

is
 c

ol
ou

r I
 

fo
un

d 
on

lin
e.

 D
o 

th
ey

 h
av

e 
it?

Cu
rio

us
 &

 
An

xi
ou

s

O
pt

im
is

tic
 &

 
In

sp
ire

d

W
ha

t c
ol

ou
rs

 s
ho

ul
d 

I u
se

?


H
ow

 m
uc

h 
w

ill
 th

is
 c

os
t?


W
ha

t t
oo

ls
 d

o 
I n

ee
d?

Ex
ci

te
d 

ab
ou

t 
th

e 
ne

w
 p

ro
je

ct

Co
nf

us
ed

 a
nd

 a
 

bi
t o

ve
rw

he
lm

ed
Fr

us
tr

at
ed

, f
ee

lin
g 

un
de

rp
re

pa
re

d

Ex
ci

te
d 

to
 s

ta
rt

.


Re
in

vi
go

ra
te

d

D
es

ig
n 

fo
cu

s.

Jo
ur

ne
y 

M
ap

 - 
Li

bb
y



Journey M
ap - H

ank

“
”

H
ow

 can I com
plete projects 

as effi
ciently as possible?

H
ank calls Cloverdale Paint to 

place an order. The em
ployee gives 

an estim
ated pick up tim

e.

H
ank goes to pick up the order but 

it’s not ready so he m
ust w

ait at 

the store. H
e also tries to last 

m
inute haggle for a better deal.

H
e recieves the paint and travels to 

the job site to com
plete the project.

If Cloverdale Paint colours w
ere 

used there w
ould be no need to 

colour-m
atch. An app w

ould 

prevent having to w
ait on a phone 

line for extended periods of tim
e.

O
nline inventory status so 

contractors can plan their order 

accordingly w
ithout unnecessarily 

lengthy m
eetings.

Cloverdale Paint price com
parison 

to other stores to com
m

unicate to 

custom
ers that Cloverdale Paint 

has the best prices.

01 H
IR

E
D

05
C

o
m

p
l

e
t

io
n

04 P
Ic

k
-u

p

03 o
r

d
e

r

02 M
E

E
T

IN
G

a c t i o n st h o u g h t  &  e m o t i o n sp a i n  p o i n t so p p o r t u n i t i e s

H
ank’s Journey M

ap
The H

unk Contractor, hired to redo a client’s kitchen.

H
ank receives a phone call from

 an 

interior decorator w
ith a job 

proposition.

H
e is hoping to m

axim
ize profit and 

efficiency and w
orries if the client is 

indecisive this w
ill not happen.

H
ank has to estim

ate the price of 

the paint needed.

H
e m

eets the decorator to go over 

the project plan. H
e concludes w

ith 

an evaluation for cost. 

D
esign focus.

A m
assive queue on phone line and 

the client’s colours having to be 

m
atched alters the project schedule 

and w
astes H

ank’s tim
e.

The paint is not an exact m
atch to 

the colour the decorator w
anted for 

the client.

N
eeds paint in stock and on tim

e 

so project is not delayed, ensuring 

expected payout.

Feeling tired 
yet satisfied

Stupid phone line 
is busy...

They better have 
this paint in stock O

kay good, they have 
everything I need

W
ill the paint be ready 
w

hen I get there? If it’s not m
y tim

eline 
w

ill be slow
ed...

O
f course, it’s 
not ready

H
opefully the client 

loves their new
 kitchen!

W
ill this paint hold 
up over tim

e?

N
ow

 I can paint!

W
hat am

 I painting? H
ow

 
m

uch paint do I need?

I hope this job 
goes sm

oothly
Looking forw

ard 
to a new

 project

Attentive &
 

Q
uestioning

H
ow

 long w
ill 

this project take?

Excited about 
m

aking a profit
Focused on 

the job

Im
patient &

 
Irritated

Frustrated &
 

Annoyed

W
ith an online order system

, the 

status of the order can be checked 

before arriving at the store. This 

w
ould also cut dow

n on haggling as 

the order is placed w
ith self-service.

Typically after a contractor has 

com
pleted a job, they shouldn’t 

experience any problem
s w

ith 

the paint.
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